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Remarks 

The present amendment responds to the Official Action dated April 22, 2004. The 
Official Action rejected claims 1-10, 13-20 and 24 und^ 35 U.S.C. 102(e) based on Kim U.S. 
Patent No. 6,546,002 ("Kim"). The Official Action rejected claims 1 1 , 12 and 21-23 xmder 35 
U.S.C. 103(a) as unpatentable over Kim in view of Stem U.S. Patent Application No. 
2002/0174035 ("Stem"). These grounds of rejection are addressed below following a brief 
discussion of the present invention to provide context Claims 1, 2, 4-8, 10-12, 15-17, 19, 21, 23 
and 24 have been amended to be more clear and distinct. Claims 1 -24 are presently pending. 

The Present Invention 

A system according to an aspect of the present invention comprises a plurality of 
terminals, each associated with a providing consumer who can upload information to a 
centralized data store. The information maybe classified into one of a plurality of predefined 
channels. A channel designates an area of interest to a consumer useful in guiding consumer 
decisions, such as purchases, relating to products, services and suppliers. For example, a 
"reliability" channel may be provided, with a providmg consumer being able to enter information 
relating to reliability of a product and with the information being classified into the "reliability 
channel." 

The system also suitably provides a plurality of terminals, each associated with a 
requesting consumer who is able to request consimier information. Each requesting consumer is 
preferably associated with a profile that provides information about the consumer, for example, 
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the interests of the consumer. The consumer profile for a requesting consumer suitably specifies 
the channels of interest to the consumer. A requesting consumer is able to request information^ 
for example, information relating to a particular product, service or supplier. Once the requesting 
consumer makes a request, the consumer profile is suitably retrieved and examined to identify 
the channels of interest to the consumer. The data store is searched for information responsive to 
the request, and items of infomiation matching the channels that are identified in the requesting 
consumer's profile as being of interest are provided to the requesting consumer, for example, by 
downloading the items of information the requesting consumer's terminal. 
The Art Rejections 

All of the art rejections hinge on the application of Kim standing alone or Kim and Stem 
in combination. As addressed in greater detail below, Kim and Stem do not support the Official 
Action's reading of them and the rejections based thereupon should be reconsidered and 
withdrawn. Further, the Applicant does not acquiesce in the analysis of Kim and Stem made by 
the Official Action and respectfully traverses the Official Action's analysis imderlying its 
rejections. 

The Official Action rejected claims 1-10, 13-20 and 24 unda* 35 U.S.C. 102(e) as 
anticipated by Kim. In light of the present amendments to claims 1, 7, 8, 10, 15-17, 19 and 24, 
this ground of rejection is respectfully traversed. 

Claim 1 , as amended, claims receiving infonnation entered into a terminal by a providing 
consumer about a product, service or supplier and uploading that information to the data store. 
Claim 1 further claims classifying the entered information into one of a number of predefined 
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channels, each channel designating a category for infonnation that can be provided by providing 
consumers and useful for guiding consumer decisions relating to products, services and suppliers 
to which the information relates, each chaimel identifying a particular consumer area of interest 
about a product, service or supplier. Claim 1 further claims storing a profile of a requesting 
consumer that identifies the chaimels associated with the requesting consumer. Claim 1 
additionally claims receiving a request for information about a product, service or supplier 
entered into a terminal by a requesting consumer and in response to the request, downloading 
infonnation to the requesting consumer if that information relates to the product, service or 
supplier and was classified into any of the channels defined by the requesting consumer's profile. 
Kim does not teach these features in the combination presently claimed. 

Kim teaches a system for making information and applications available to a user by 
means of a mobile interface agent (MIA). The MIA stores user profile information for a user in 
order to maintain and update a user profile. The user profile allows adaptation of the 
performance of the system to a user. For example, the profile may include stored uniform 
resoxirce locator (URL) bookmarks. The profile may specify display configuration information 
specifying the appearance of the interface to the user, or may specify configuration of 
applications accessible to the user, such as the appearance of spreadsheet or word processor 
applications. 

The MIA of Kim is used to send commands and requests and to receive services and gain 
access to applications, and the operation of the MIA and the appearance of the network of Kim to 
the user are influenced by selections and other information stored in a user profile. However, 
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Kim does not teach that information uploaded from a providing user is classified into channels 
designating categories for information usefal for guiding consumer decisions relating to products, 
services or suppliers to which the information relates, with each channel identifying a particular 
consumer area of interest about a product, service or supplier. The classifying of information 
into such chaimels allows for a transfer of information to a repository from which it may be 
requested by consumers, with a requesting consumer being able to designate his or her areas of 
interest and receive only information identified with those areas of interest. Information can be 
received Srom many consumers and can cover many different areas of consumer interest. 

However, the classification of information into channels and downloading only 
information that is classified into a channel designated in a user's profile allows for a user to 
retrieve from a large body of information only that information that is of interest to the consumer. 
The storage of channel information in a user's profile provides a user with a simple way to obtain 
only desired information without having to make a specific designation of areas of interest each 
time a request for information is made. A providing user can be allowed to provide information 
without excessive restriction of the categories of information that can be provided, but the 
identification of channels of interest of a requesting user prevents the requesting user from being 
overwhelmed with extraneous information. 

The MIA of Kim employs a user profile, but does not teach that the user profile 
designates channels identifying areas of interest to a consimier or the classification of 
information into charmels identifying areas of interest to a consumer, as is claimed by claim 1. 
Claim 1 , as amended, therefore defines over the cited art and should be allowed. 
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Claim 7, as amended, claims receiving a request fix)m a requesting consiraier, recalling a 
stored profile that identifies channels corresponding to consumer areas of interest associated with 
a requesting consumer, each channel designating a category for information that can be provided 
by providing consumers and useful for guiding consumer decisions relating to products, services 
and suppliers to which the information relates, retrieving from the data store classified 
information about the product, service or suppliCT uploaded by a providing consumer to the data 
store and downloading the classified information to the requesting consumer if that information 
relates to the product, service or supplier and was classified into any of the channels associated 
with areas of interest of the requesting consumer. As noted above with respect to claim 1, Kim 
does not disclose classifying information into channels where each channel designates a category 
for information that can be provided by providing consumers and useful for guiding consumer 
decisions relating to products, services and sui)pliers to which the information relates and 
providing requested information to a requesting consumer if the information is classified into a 
chamiel associated with areas of interest of the requesting consumer. Qaim 7, as amended, 
therefore defines over the cited art and should be allowed. 

Claim 8, as amended, claims receiving information about a product, service or supplier 
entered into a terminal by a providing consumer and classifying the information into channels in 
accordance with predefined consumer areas of interest to a requesting consumer, each channel 
designating a category for information that can be provided by providing consumers and useful 
for guiding consumer decisions relating to products, services and suppli^ to which the 
information relates. As noted above with respect to claim 1, Kim does not teach Kim does not 
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disclose classifying infonnation into channels where each channel designates a category for 
information that can be provided by providing consumers and usefiil for guiding consumer 
decisions relating to products, services and suppliers to which the information relates. Claim 8, 
as amended, therefore defines over the cited art and should be allowed. 

Claim 10, as amended, claims storing uploaded information classified into channels, each 
channel relating to a particular consumer area of interest, each channel designating a category for 
information that can be provided by providing consumers and useful for guiding consimier 
decisions relating to products, services and suppUers to which the information relates. Claim 10 
further claims, in response to a request for information, identifying a requesting consumer and 
recalling a profile that identifies the channels corresponding to areas of interest associated with 
the requestmg consumer and downloading the classified inforaiation to the requesting consumer 
if that information relates to the product, service or supplier and was classified into any of the 
channels defined by the profile. As noted above with respect to claim 1, Kim does not teach 
classifying information into chaimels where each channel designates a category for information 
that can be provided by providing consumers and useful for guiding consumer decisions relating 
to products, services and suppliers to which the information relates and providing requested 
information to a requesting consumer if the information is classified into a channel associated 
with areas of interest of the requesting consumer. Claim 10, as amended, therefore defines over 
the cited art and should be allowed. 

Claim 15, as amended, claims means for classifying entered information into one of a 
plurality of predefined charmels, each channel relating to a particular consmner area of interest, 
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each channel designating a category for information that can be provided by providing consiuners 
and useful for guiding consumer decisions relating to selection of products, services and 
suppliers to which the information relates. Claim IS further claims means responsive to a 
request by a requesting consumer to recognize the requesting consumer and to recall a profile that 
identifies the channels corresponding to consumer issu e s of inter e st to areas of interest of the 
requesting consumer, as well as a filter responsive to the requesting consumer's profile, the filter 
being set to permit download of information to the requesting consumer only if that information 
relates to the product, service or supplier and was classified into any of the channels defined by 
the requesting consumer's profile. As noted above with respect to claim 1, Kim does not teach 
classifying information into channels where each channel designates a category for information 
that can be provided by providing consumers and usefiil for guiding consumer decisions relating 
to products, services and suppliers to which the information relates and providing requested 
information to a requesting consumer if the information is classified into a channel associated 
with areas of interest of the requesting consumer. Claim 10, as amended, therefore defines over 
the cited art and should be allowed. 

Claim 16, as amended, claims means responsive to a request by a requesting consumer to 
recognize the requesting consiuner and to retrieve from a data store classified information about 
the product, service or supplier uploaded by a providing consumer to the data store and a filter 
responsive to a stored profile that identifies channels corresponding to consumer areas of interest 
to the requesting consumer, each channel designating a category for information that can be 
provided by providing consumers and useful for guiding consumer decisions relating to products, 
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services and suppliers to which the information relates, the filter being set to permit download of 
information to the requesting consumer if that information relates to the product, service or 
supplier and was classified into any of the channels defined by the requesting consumer's profile. 
As noted above with respect to claim 1, Kim does not teach classifying information into channels 
whCTe each channel designates a category for information that can be provided by providing 
consumers and useful for guiding consumer decisions relating to products, services and suppliers 
to which the information relates and providing requested information to a requesting consumer if 
the information is classified into a channel associated with areas of interest of the requesting 
consumer. Claim 1 6, as amended, therefore defines over the cited art and should be allowed. 

Claim 17, as amended, claims means for classifying information into one of a plurality of 
predefined channels, each channel identifying an area of potential area to a requesting consumer, 
each channel designating a category for information that can be provided by providing consumers 
and usefiil for guiding consumer decisions relating to products, services and suppliers to which 
the information relates. As noted above with respect to claim 1, Kim does not teach this 
limitation. Claim 17, as amended, therefore defines over Kim and should be allowed. 

Claim 19, as amended, claims a data store for storing uploaded information, the stored 
information being classified into channels, each channel relating to a particular consumer issu e 
area of interest, each channel designating a category for information that can be provided by 
providing consumers and consumer decisions relating to products, services and suppliers to 
which the information. Claim 19 further claims means responsive to a request for information to 
recognize the requesting consiuner and to recall a profile that identifies the channels 
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corresponding to consumer issues of interest to the requesting consumer, as well as a filtCT 
responsive to the requesting consumer's profile, the iSlter being set to permit download of 
information to the requesting consumer if that information relates to the product, service or 
supplier and was classified into any of the channels defined by the requesting consumer's profile. 
As noted above with respect to claim 1, Kim does not teach classifying information into channels 
where each channel designates a category for information that can be provided by providing 
consumers and useful for guiding consumer decisions relating to products, services and suppliers 
to which the information relates and providing requested information to a requesting consumer if 
the information is classified into a channel associated with areas of int^est of the requesting 
consumer. 

Claim 24, as amended, claims means for classifying information into one of a pluraUty of 
predefined channels, each channel identifying an area of potential area to a requesting consumer, 
each channel designating a category for information that can be provided by providing consxmiers 
and useful for guiding consumer decisions relating to products, services and siq)pliers to which 
the information relates. As noted above with respect to claim 1 , claim 24 does not teach this 
feature. Claim 24, as amended, therefore defines over the cited art and should be allowed. 
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Conclusion 

All of the presently pending claims, as amended, q^pearing to define over the q>plied 
references, withdrawal of the present rejection and prompt allowance are requested. 



Ctfiilly submi 




Pfeter H. Priest 
Reg. No. 30,210 
Priest & Goldstein, PLLC 
5015 Southpark Drive, Suite 230 
Durham, NC 27713-7736 
(919) 806-1600 
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